Analysis of The Wall Street Journal Online and its Genre

TO: Liza Potts, WWWW Instructor
FR: David Brigada
DT: Sep. 19, 2005
RE: The Wall Street Journal Online

Overview

This document will analyze the structure, pres@nagnd content ofhe Wall Street Journal Online. The
Wall Street Journal Online is a website that contains content from the nepspaf the same name. It also
has some extra features, mostly related to breaiémg and online topics. The front page is avadlabl
everyone; however, the complete stories requireaaly subscription. The website claims to be “dmgést
paid subscription news site on the Wéb.”

Writers & Developers of The Wall Street Journal Online

The staff ofThe Wall Street Journal Online creates the website's design. The design of tihsitees
separated from the creation of content for the Webshe design staff is not visible to visitorstoé site;
there is no reference to the staff anywhere omesite aside from a link labeled “Contact Us.”

The same authors that write for the newspdperWall Street Journal write most
of the content on the webpage, as evidenced bigtivees on the paper and
online versions oThe Wall Street Journal. Also, most of the stories that are on
the website are from the newspaper. In fact, thieles from the newspaper each
day are also available by themselves in a speetdios, as well as alongside
website-only articles. A byline on each article’aimpage clearly identifies the
authors of the stories. The front page does nivalithors of each article.

The website uses a unique style to link it versnfir to the newspaper. At the top _
of the main news column is a heading labeled “Véhdews—" with the exact F A
same adornment as the front page of the newspagtzad of photograph f( ES
portraits, both the website and the newspaperinsaltawings that look like Ed Nusbaum
engravings back from when newspapers used eng@atss for illustrations,

such as in Figure 1. The main text of the website & serif font, another traditional
influence. These features give a traditional, $tmexl, and refined feel to a normally
free and ephemeral genre.

Figurel

Audiences and Users of The Wall Street Journal Online

The Wall Street Journal Online is targeted toward professionals in the financidustry, as well as
managers and executives in all industries. The iebentains news articles related to the financial
markets. Featured prominently on the main pagestek price tracker. Even advertisements arertadlo
to financial professionals (or at least people thiatk they want to be professionals). There arayna
advertisements for online stock trading services tige bottom of the page.

! http://www.dj.com/FactSheets/WSJcomFactSheet.htm
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The Wall Street Journal Online also has features for executives in other indesstit highlights business
events like mergers and acquisitions in diversesiries. Some other articles offer insight for exaes to
apply to their own businesses.

Despite the fact that it has content for differgrtups of people, the website has a single usahilddel
for all users. It is intended to be read onlindh@lgh each page can be also accessed as a peiatir-
version. The print version of the newspaper provide better offline viewing than the availablener-
ready version.

The site provides easy access for searching. Abihef every page, there is both a field to sefwch
words or phrases used in articles on the webddagawith a box to enter company names or stock
symbols. The lookup is useful for finding stockges and trends, SEC filings, and analyst earnings
estimates. It is also useful for finding all artislrelated to the company that have recently apgear the
website. Also, the website provides plenty of hjip&s to information about companies whenever they
mentioned. This provides quick access to the rebesamd company details that the investors and caynpa
executives that reabhe Wall Street Journal Online demand.

Format and Organization

The website has a structure with much breadth apthd An overview of the structure is attachedhas t
last page. The web pages follow a consistent foraeaying slightly between different pages, but thyos
adhering to a certain basic layout, illustrate®igure 2. The consistent format adds to the stglzihd
traditional feel of the website.

* The header at the top of the page has the logoheWall Street Journal Online, an article search
form, and a quotes and research form. Below thiadirdists other free sites that are owned by the
same company, the time and date, and a link toling The header provides quick access to the
information held on the website.

» Below this, three columns form the main body of plage.

0 A navigation bar on the left side of the screenvadl easy access to all the different parts
of the website. There are also some ads. This tgkebout 10% of the width of the
page. This navigation bar provides a detailed liteak of all the categories of
information available on the website. A user caitkjy move to the category of
information he wishes to view.

o The main content body of the page has the maiy,sboiif this is an index page, a listing

of all the main stories that are related to thesingdage, each with a short sentence or two

describing the story. On most pages, this is abBb¥é of the width of the page. The bulk
of the content on the website is presented, frodt@enter, for fast scanning and reading.

o On the right side is related information to the teom of the page. Brief information (with
links to more) is available for each company memgabin the article. More ads are here.
This takes up about 15% of the width of the pageni®@ary and related information
appears here. The user can quickly find more attveusame topic by looking at this side
of the webpage.
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as “Contact Us,” are also found down here.
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Brown Portrays FEMA to Panel

Ty As Broken and Resource-Starved
ByROBERT BLOCK
Stff Reporter of THE WALL STREET JOURNAL
Septemer 25,2005

Weekend & Leisure »

int Edition
WASHINGTON - Michael Brown, former Federal Emergency Management Agency chief who resigned under fire for the government's
response to Hurricane Katrina, went before 2 congressional panel to lay most of the blame on state and local officials, but in more than
Features six hours of tough questioning portrayed his agency as broken and starved of the resources needed to prepare the country for disasters
T predicted privately for several years that we were going to each this point [of crisis] because of the lack of resources and the lack of
attention being paid to what was [once]. _a very robust organization." Mr. Brown said_

He went on to say that his agency was bad at Iogistics, and often was unable to track shipments of emergency supplies after FEMA had
requested them.

He also said that he didn’t know if FEMA got all the support that it needed from other
federal agencies, such s the Department of Defense. For example, he said, before
Hurricane Katrina hit the Gulf Coast on Aug. 29, FEMA was requesting air and ground
support from the Pentagon, inciuding a request fo aiift eight *swift water” rescue teams
to Louisiana from Travis and March Air Force bases.

"I need to find out why some of those requests put into the system either did or did not
end up actually taking place,” he said. 'T have no record sometimes of whether _.some of
those things actually got to where we asked them to go."
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The special congressional committee to investigate the response to Katrina was set up by
House Republican leaders to look at the government's handling of one of the most
‘powerful hurricanes to ever hit the Gulf Coast. Democrats, svho want an independent
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Figure2: Story Page

On the main page, shown in Figure 3, the pagetsirics different. The

middle and right columns éav

different structure. Each is about 45% of the pageédth. The middle column lists the currently sébel
articles to be on the main page. The right columagan overview of the newspaper, followed by @n a
Below this are several user-configurable modulé dser can rearrange and configure these modules.

They include items such as “industry news,” “togiesd “columns.” Th

e user can configure each tovsh

specific areas of interest. For example, the uaemick his favorite regular columns to appeahin t
“columns” section, and the title of the most recamicle of each column with a link to the whol¢ice
will appear there. As the website serves diffetesgr groups with the same interface, these modules

provide each user access to his favorite features.
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Figure 3: Main Page

This page structure serves a useful purpose. Olefthgide of each page is a static set of linkdh&most
popular pages on the website. In the middle optige is the article body. Finally, links to reletvan
information is available at the right side of egage for further exploration.
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The middle column of the main page provides lik2@-25 different news items split up into five
different categories. Each category has its owrgartaeader for clear delineation. The right colurhthe
main page has about a half dozen of the user-amafide modules. These features allow users to lerows
quickly for the information they want, right frorthd main page.

Most of the other pages have a single story. Tdwéest have hyperlinks linking to company profiles f
each of the companies listed. The right columnnodwicle page has related information. This gdhera
includes related companies’ stock prices and agiabout similar topics. This design allows useifind
specific information on a company mentioned in ditl@—it provides the news in context. For investor
this is very important. The news in context is wiidtes many investment decisions.

The website sticks primarily to text and imageserehare no audio clips or video segments, as thase
not in the print edition of the newspaper. Imagespmimarily constrained to engraving-style head-an
shoulders portraits of people depicted in the leréed charts and graphs. Photographs and norneal co
illustrations also sometimes are included in thésite. The charts and graphs are very useful for
visualizing and finding trends in the data thatwebsite presents. The lack of rich media is deditae it
links the style of the website to the print newsgapat many professionals have come to trust theer
years.

The website is very tightly packed. Most of the teot bodies are filled with text with one or twoalin
inline images. At the bottom of each page is aiigmt amount of white space. This may be a buthé
page’s rendering, although it appears in Internglider, Opera, and Mozilla Firefox. This packinfg o
information is useful for the managers and finangiafessionals that use it. They want the relevemnts,
and they want it all in one place.

Level of Formality in The Wall Street Journal Online

The website strives to be very formal. The websiteading level is much higher than most other tehs
including others in the same genre. Today, | cooness words that | have never seen before on the
website. Most new words that | encounter on othelysites are either technical jargon or slang. The
website strives to remain consistent with the pnawspaper with the “engraving-style” portraits aedif

font: newspaper is a much more formal medium than¥orld Wide Web, antdihe Wall Street Journal, as

a financial newspaper, is more formal than mostapapers. Sentences are long, and paragraphs contain
several sentences each. The vocabulary and wetyhg are tailored to the Ivy League-educated
professionals that form a large part of the welssiisers.

Use of Visual Cues and Images in The Wall Street Journal Online

The site offers visual support to common user taBke search fields at the top of every page gie rniext
to the title. The navigation bar at the left haitkof the page features pop-out menus that adk qui
access to deeper areas of the website. The maintalags small article summaries as chunks andsaste
them together to form bigger chunks, these bigganks (with graphical headings) form the body @f th
front page.

The web server that hostse Wall Sreet Journal Online dynamically generates the blocks on the right
side of the page. On the main page, each useratdigere which blocks he wants to see, and additlgn
what is in them. They are dynamically updated whew content is available. The blocks at the rigirtch
side of article pages provide relevant informafimneach of the companies mentioned in an artidhese
allow for quick navigation between articles andewstimformation on the website.
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The website makes extensive use of tables to mahagadacement of information. On the main page,
there are 15 tables, with one table nested foyp.dBlee main set of tables controls the three-colsetnp
of the main page. Nested sub-tables are usednfer-§rain control of smaller elements. This tigbnirol
of the visual presentation of information keepsitiffermation on the website easy to find and read.

The site primarily relies on charts and graphsisoally display information. Each graph is represdno
the computer as a GIF image, and typically contaibsld title, some caption information, the actual
graph, and a source. Frequently, the graph hadidgitignd points with textual explanations of the mos
current occurrence or important events relatetiecarticle. The website also typically has engrgstyle
portraits for the most important person in its ister The graphs help highlight trends in data #nat
difficult to pick out with just text.

Range of Variation in The Wall Street Journal Online

The Wall Street Journal Online is similar to other websites in the genre, budties have defining
characteristics. It tends to be more formal th&thel other websites in its genre. It is most saimib The
New York Times On the Web of the websites that | examined. Howevidre Wall Street Journal Online is
more formal with its style of portraits and notib&adearth of photographs.

The type of articles found on the website is défearfrom the articles found on other similar websitit
primarily has articles that focus on business armhemic news, rather than on general news. Therélit
pages are also different: they are generally censiimore conservative than most other websitdin
genre, such abhe New York Times on the Web andwashingtonpost.com.

Forecasting my own Experience with the Genre

It is unlikely that | will end up working for a welie that publishes in this genre. As an engingerin
student, | am not studying in depth the writingted type of journalistic or literary content thabwid be
written for this site. The most likely situation uld involve me working on the backend of a webpaige
this type, enabling the content to be dynamicafiglated and searched. My analysis of the contepshel
me to see some ways in which the page could beowept namely in the standards-compliance of the
document, as well as the bottom spacing layout bug.

Conclusion

The Wall Street Journal Online is a thoughtfully created website. It maintainsisg ties to the newspaper
that carries the same name in both content ane. $tydllows for personalization of content andpethe
user actively involved in the content by alwaysvidong related information and links to explorether.
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